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India Is anancient food culture with deeply
entrenched habits and preferences




India interacts with food in an unstructured, muHi
sensory, multttextured way. We are circular eaters




Indian homes and personal care regimes are heavily
Influenced by cultures and beliefs that go back
thousands of years




Palates, foods, and eating habits are hard to
understand, and even harder to shape.

We encompass over 3000 castes, 6 major religions, 21 spoken
languages and 6 climatic zones. With 189 fasting days in a year on &
average, India needs to be understood s own terms
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Our deep understanding of evolving Indian consumers,
The Consumer Shastranforms our thinking
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A customer and culture led organization, we study Indi
obsessively its consumers and changing landscape
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We believe It takesan Indian companyo best understand
and serve Indian kitchens, homes, and aspirations




A new India has emerged within a generatiofiom an
era of scarcity to one of opportunity and abundance
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