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SAFE HARBOUR STATEMENT

This investor presentationhas been preparedby Future ConsumerLimitedόάC/[έύand doesnot constitute a prospectusor placement
memorandumor an offer to acquireany securities. Thispresentationor any other documentationor information (or any part thereof)
deliveredor suppliedshouldnot bedeemedto constituteanoffer.

No representationor warranty,expressor implied ismadeasto, andno relianceshouldbe placedon, the fairness,accuracy,completeness
or correctnessof suchinformation or opinionscontainedherein. Theinformation containedin this presentationis only current asof its
date. Certainstatementsmade in this presentationmay not be basedon historical information or facts and may be άŦƻǊǿŀǊŘlooking
ǎǘŀǘŜƳŜƴǘǎέΣincludingthoserelatingto the generalbusinessplansandstrategyof FCL,its future financialconditionandgrowth prospects,
future developmentsin its industryand its competitiveandregulatoryenvironment,andstatementswhich containwordsor phrasessuch
asΨǿƛƭƭΩΣΨŜȄǇŜŎǘŜŘǘƻΩΣΨƘƻǊƛȊƻƴǎof ƎǊƻǿǘƘΩΣΨǎǘǊƻƴƎgrowthǇǊƻǎǇŜŎǘǎΩΣetc., or similarexpressionsor variationsof suchexpressions. These
forward-lookingstatementsinvolvea number of risks,uncertaintiesand other factors that could causeactual results,opportunitiesand
growth potential to differ materially from those suggestedby the forward-lookingstatements. Theserisksand uncertaintiesinclude,but
arenot limited to riskswith respectto its hair care,its healthcarebusinessandits skincarebusiness.

FCLmayalter, modify or otherwisechangein anymannerthe content of this presentation,without obligationto notify anypersonof such
revisionor changes. Thispresentationcannotbecopiedanddisseminatedin anymanner.
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FCL CARVING OUT A DISTINCT POSITION AS A NEW AGE FOOD AND HPC 
COMPANY

Distribution Network

�t�]�š�Z���‰�}�Œ�š�(�}�o�]�}���}�(�����Œ���v���•���(�}�Œ�����À���Œ�Ç���Z�}�µ�•���Z�}�o���Y�XSupported by successful sustainable 
sourcing and manufacturing capabilities 

Sourcing: Manufacturing:

COP Food Park

Dairy Dairy

Fruits & Vegetables Oats

Food & Beverages

Personal Care 

Home Care

~118K

Modern Trade

General Trade

Institutions

~114,800

~3,390

Integrated value chain from sourcing to distribution


